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2012 AFRICAN CREATIVE ECONOMY CONFERENCE PROGRAMME 
 
DATES: 14 – 16 November 2012 
 

VENUE: Hotel Ngor Diarama, Dakar, Senegal. 
 

The African Creative Economy conference, an Arterial Network initiative, will be a rare 
opportunity that will mark the coming together of powerful debates from across the 
continent coupled with three days of live and rich provocation from pioneering 
international practitioners and thinkers, and the unprecedented collaboration of arts 
institutions from 40 African countries. The conference offers two parallel programmes – 
one specifically exploring up-to-date research, experiences and debates; the other is a 
series of practical know-how exchange trainings and workshops. The conference will be 
opened by Senegalese Minister for Culture and Tourism, Hon. Youssou N'Dour. 
The closing gala dinner will feature performances from renowned African artists. 
 
Wednesday 14 November 
 
Delegates arrive and register. 
 
11:00 Press conference  
 
19:00 Opening Cocktail Ceremony 
 
Welcome by Hon. Youssou N’Dour, Senegalese Minister of Culture and Tourism 
 

Korkor Amarteifio, Director, Institute for Music and Development and Arterial Network 
Chairperson, Ghana. 
 

Ouafa Belgacem, Secretary General, Arterial Network 
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Thursday 15 November 
 
9:00 Keynote session:  
 
1. Development of New Models of North-South Cultural Collaboration: Negotiating 
Resource  

- Aghan Odero, Director Kenya National Cultural Centre, Kenya 

2. South-South Cultural Cooperation: New actors/New challenges 

- Evaristo Madime, Executive Director CEDARTE, Mozambique 

3. Building and strengthening intra-African markets and models of exchange for 
Creative Industries 
 

- Viye Diba, Senegal  
 

10:30 Tea break 
 
11:00 Panel discussion: ICT for Culture  
 

This panel, through the presentation of various ICT initiatives, seeks to open 
discussions geared towards assessing the relevance and viability of ICT applications 
and models in the distribution, promotion and marketability of African creative and 
cultural goods and services. In parallel, and more broadly, there will be an exploration of 
the role of science and technology in support of the professionalisation and the 
industrialisation of the Creative Industry needs in Africa. The scope of applicability of 
Digital Distribution Platforms specifically tailored to the cultural sector will also be 
explored. 

- Alexandre Agra, CEO, Sommos, Brazil (TBC) 

- Vincent Lagoyete, Music In Africa, Senegal 
- Maud de la Chapelle, Sudplanete, France (TBC) 

- Creative Commons, South Africa 

- Giulia Paoletti, Wiki Africa, Senegal 
- Hamadou Tidiane SY, Senegal,  

 

13:00 Lunch  
 
14:15 Roundtable discussions  
 
1. Concepts of Creative Cities in African contexts 

 

The panel will provide the opportunity for a rich interaction to reflect on the applicability 
of the Creative city concept to the African context where over 60% of the population live 
in rural areas. Cities are conceived, in the scope of this panel, in a very broad sense to 
also include villages, towns and other experimental projects having to do with the ways 
in which new residential approaches are weaved into creative policies meant to 
enhance the attractiveness of cities and villages that had previously received scant 
attention from government and investors. The notion of ‘African city of culture’ should 
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therefore not be a mere replication of the European model of ‘European city of Culture’ 
but the result of a creative engagement with the particular configurations, needs and 
potential of African cities and villages. 
 

- Oumar Ndao, Senegal  
- Aadel Essaadani, Director, Casamemoire, Morocco 

- Roy Ngardobe, Chad 

- Kokor Amarteifio, Director, Institute for Music and Development, Ghana 

- Hermione Boko Koudakossi,  Bénin  

2. Mainstreaming Creative Cultural Industries as critical elements in African national 
economic planning 
 

Based on the assumption that culture can be a driver of employment and economic 
growth, governments are being urged - be it by art practitioners or international 
institutions - to direct investment toward cultural industries. Within the African context 
mainstreaming culture within national economic plans comes with a lot of challenges. It 
requires a sound knowledge of the sector, effective and efficient coordination among 
government bodies, the assimilation of the social dimension of culture as well as human 
rights and creative freedoms in national planning processes. 
 

- Brahim Sakho, Senegal  
- Glenn Ujebe Masokoane, Director, Department of Arts and Culture (DAC), 

South Africa (TBC) 
- Telesphore Mba Bizo, Journalist and Translator, Cameroon 

- Abdoulaye Dia, Manager Regional Programmes, Oxfam, Senegal 

3. Success stories: Creative enterprises from the South 
 
The challenges that face creative industries development in Africa have also been a 
stimulus for innovation and creativity to overcome obstacles. At micro-level African 
creative entrepreneurs have been active in adapting business models to local contexts, 
exploring new partnerships and developing flexible structures. Success stories of 
creative enterprises in Africa based on recently completed projects that have had a 
positive impact on the development of arts and culture sector will be shared to open the 
debate about new models, innovation and good practices. 

- Godfrey Mwampembwa, XYZ TV, Kenya 

- Simon Kururu, President Coprodac, Burundi 
- Florence Majachani, Independent Researcher, Zimbabwe 

- Mamou Daffe, President Kya Network, Mali 
- Ibrahim Aya,  Festival Manager, Mali 

 

17:00 Training: M&E Training (Only for Arterial Network National Chapters) 
 
19:30 Dinner & cultural programme 
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Friday 16 November  
 
9:00 Keynote session: 
 
1. Emergent data and statistics of African Creative Economy: National and regional 

contexts  

- Luc Damiba, Burkina Faso  

2. Relationship between Cultural Industries and Cultural Policies in Africa: Analysis of  
governmental initiatives and rhetoric 

- Stephen Atwoki Rwagweri, Uganda 

10:00 Tea break  
 
10:30 Panel discussion: Funding Arts: Trends & Challenges 
 

Cultural policies’ development is not just about formulation of aspirations and aims; it 
implies implementation, monitoring and evaluation. Equally, implementation of cultural 
policies comprises financial resources mobilisation. One of the primary cultural policies’ 
monitoring and evaluation indicators are the financial resources and funding 
mechanisms put in place for its enforcement. This panel will give an overview of realities 
and trends of funding for the creative industries including institutional, foundation and 
business capital. 

- Senegal Arts investor  (TBC)  
- Michelle Constant, Business Arts South Africa (BASA), South Africa 

- Ouafa Belgacem, Arterial Network, Tunisia 

- Michelle Coffey, Lambent Foundation USA (TBC) 

12:30 Lunch 
 
13:30 Roundtable discussions:  
 
1. Critical issues in developing Cultural Policies for Creative Industries: African case 

studies 
 

This panel invites a reflection around key challenges that constitute an impediment to 
the development of a viable Cultural Industry in Africa. Case studies from African 
countries will be presented to open up this debate, which will then lead into a discussion 
on the relevance of the concept of creative economy to the African context. 

- Prof Francis Gichuru, Kenya 

- Patrick Mudekereza, Picha ASBL, DRC 

- Joseph Gaylard, Visual Arts Network of South Africa (VANSA), South Africa 
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2. Implementation of UNESCO Convention on cultural diversity in African Creative 
Economy contexts: Examples and emergent lessons 

This panel seeks to initiate and facilitate a debate on a broad discussion on the 
implementation of the UNESCO Convention on the Protection and Promotion of the 
Diversity of Cultural Expression and what it means for African states. It offers the 
opportunity to present concrete experiences that critically engage and contextualise the 
main sections of the Convention, particularly with regards to policy measures, trade, 
protection and promoting cultural expressions; international cooperation; capacity 
building; culture and development. 

- Mike van Graan, Executive Director, African Arts Institute, South Africa 

- Cheikh Ngaïdo Bâ, Coalition for Cultural Diversity, Senegal   
- Avril Joffe, Director, Creativity, Arts and Jobs (CAJ), South Africa 

- Christian Ndombi, UNESCO Senegal, Senegal 

3. Creating and disseminating creative goods and services for cultural expressions 
transmissions 

  
The panel composed of speakers representing various arts disciplines will initiate 
debate that addresses the following questions:  how do you balance the cultural values 
and the commercial objectives of creative goods and services? And how do you 
balance the artistic  with the entrepreneurial within national and regional strategies that 
seek to enhance the economic potential of the creative industries? 

- Billy Kahora, Managing Editor, Kwani?, Kenya 

- Samuel Kolawole, Chairman, APNET, Nigeria 

- Dounia Benslimane, Project Manager, AFRIFESTNET, Morocco 

15:30 Closing Session 
 
16:00 Workshop & Presentation 
 
1. Training 2: Advocacy Training (Only for Arterial Network National chapters) 

 
2. Presentation: IP and IT presented by WikiAfrica and Creative Commons (Open to all 

delegates) 
 
19:30 Closing Ceremony and Gala Dinner 
 
 
Saturday 17 November  
 
General Council Meeting for Arterial Network National Chapters. 
 
 
 
 


