
 

 
 
 
 
 

“Appreciating the role and influence of media on democratization and governance 
in Kenya” 

 
MEDIA ROUNDTABLE, 25TH SEPTEMBER 2012, 12:00-2:00PM AT ALLIANCE 

FRANCAISE AUDITORIUM  
SETTING THE STAGE FOR PEACEFUL ELECTIONS IN KENYA 

 Media coverage of elections campaign as a means to peaceful elections in 2013: is 
media coverage of election campaigns contributing to or counterproductive to 
peaceful elections in Kenya? 
The context 
The Kenyan media is one of the most respected, thriving, sophisticated and 
innovative in Africa. Indeed the media in Kenya has been at the forefront of the 
movement towards social, political and economic transformation of Kenya. 
However, that reputation has recently come into question. The questioning has been 
especially loud in the area of covering/reporting on elections/political contests. The 
Kenyan media in its various representations was and still remains accused of having 
facilitated the 2007/2008 Post Election Violence (PEV) in some way.   
Various reports have attempted to explain the role that the media played in the 
chaos that followed the elections in 2007. The Commonwealth observer group while 
noting that the media largely played a positive role in the 2007 elections 
nevertheless chided the media for “reporting rumour and inflammatory statements 
that lacked authenticity.”  In their report they also observed that “there appeared to 
be no consistency with regard to the standards required for election advertising 
particularly with regard to the ability of the media to decline advertising on the 
grounds of taste and decency.” As a matter of fact many political advertisements 
that were out rightly inflammatory were aired during prime time by leading national 
television stations.  
Further, all sorts of propagandistic statements which were flying around from all 
sides of the political divide in 2007 were published by the mainstream newspapers in 
form of statements while some found their way into radio adverts with little or no 
editing.  
Moreover it is common to find that the media coverage of elections campaign 
reproduce the conception that political campaigns are a contest, a zero sum game in 
which winners take everything and losers pay a heavy cost for their loss. Candidates 
are portrayed as adversaries and the campaigns are reported in mainly battle 
metaphors. Issues that otherwise have several viewpoints are reduced/presented as 
only having 2 extreme perspectives since in such presentations conflict would seem 
more clear-cut. Politics in this sense is seen as a bruising battle, emphasising winners 
and losers, divergence rather than consensus. 
 
The following are examples of headlines in the two leading mainstream newspapers 
in the run up to the 2007 elections: 



 

 
 
 
 
 
“Show of might, Raila launches all out battle for power describing Kibaki as a 
failure; Kibaki digs in to stay at state house” 
“We shall attack the enemy from every direction. We shall launch a simultaneous 
attack from the land, sea and air until we secure victory” statements made by a 
leading presidential candidate in the 2007 elections as carried by one of the leading 
mainstream newspapers 
“Why a win is a must: high stakes games- for Kibaki, a loss would make him the 
first incumbent to do so; if he doesn’t win Raila will have missed his best bet yet”  
The question 
It is this media reporting of elections in overly antagonistic, conflict and combat 
metaphors that analysts believe partly contributes to polarising what often is already 
a fragile environment. With the memories of the 2007/2008 PEV still very fresh and 
on the eve of a highly competitive watershed election, it is prudent to ask whether 
media coverage of elections campaign contributes to or is counterproductive to 
peaceful elections in Kenya.  
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