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LEADERSHIP CAMPAIGN IN BRIEF 
 

Media Focus on Africa is implementing a Kenya leadership campaign in close collaboration  

with the local media and national media.  The campaign focuses on issues based around 

different counties, and highlights the Changes in the new Constitution 

in relation to leadership and governance. The  leadership  campaign  brings  together  new  

leaders,  civil  society  leaders and  representatives and traditional  

leaders, as well as ordinary citizens  to discuss  issues that are critical to their counties 

and subsequently  the  type  of  leadership  required  to  address  these  issues.   

 

The campaign will consist of; 

 

 16 Talk shows on KBC television (Michakato Majimboni) 

 80 radio programmes  on National and local radio stations 

 15 Leadership Portraits 

 Feedback and engagement via SMS (3002) 

 Online feedback and engagement (www.uchaguzi.or.ke) 

 Training workshops for media practitioners  

 Training workshops for civil society representatives 

 45 Community dialogue forums  

 

Through this platforms we aim to; 

   

 Stimulate the public to identify critical leadership needs in their counties  

 Inform the audience about avenues available for them in the new constitution to  

participate  in leadership and local governance  

 Convey  knowledge  about  the  provisions  in  the  new  constitution  on  the  

devolution power and resources as well as new units of local governments  

 Inspire the audience to take action with examples of good leadership  
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“MICHAKATO MAJIMBONI” 

 

A TALK SHOW WITH A DIFFERNCE 

 
“Michakato” is a swahili word that speaks of open debates and deliberations on issues. It 

implies active participation in the decision making process. “Majimboni” literally means ‘in 

the counties’. Through the Talk Show “Michakato Majimboni”, Media Focus on Africa is 

providing a platform that will allow for open debates on various issues in the counties. 

 

The multi-format show will combine debates, pre-recorded clips profiling good leadership, 

vox pops and other Audience engagement elements. But Michakato Majimboni does not 

take the form of regular talk shows that are based on “ask the experts” model. This show 

will have no panellists but will bring together a small audience of new leaders, CSO leaders, 

traditional leaders, youth leaders, women leaders and the ordinary citizens who will all be 

actively participating in the discussion. The presenter will guide the discussion and will allow 

for all to participate equally in the debates. The presenter is familiar but intelligent and non-

patronising. The style of the Leadership debates is informal and modern with a local touch, 

because it has been recorded on location in an outside setting. The show will inform at the 

same time as inspiring the audience to become pro-active and motivate them to vocalise 

the issues that are most important to them. In this country, many people have been 

socialized to expect, the ‘leader’ has the answers. But Michakato Majimboni is going away 

from that. 

 

Portraying examples of good leadership: To inspire the audience to follow their example 

we will portray people who have become active and shown leadership in the 

accomplishment of successful projects in their communities. Such projects may or may not 

be initiated by known public figures, but rather by ordinary citizens either as individuals or 

as groups.  In profiling these people and projects, the stories will showcase elements of 

definition of issue based leadership, unique ideas, innovation, public participation indicate 

the impact of good leadership to the people, highlight the leadership qualities of those 

behind the projects, share the challenges faced and how they were overcome and finally 

give a glimpse into their sustainability. The short features will show that it possible for 
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people to take an interest in the management of public affairs with the conviction that such 

involvement would eventually lead to better community and even personal growth. They 

will indicate the required nature of involvement of the people in the management of their 

affairs and demonstrate that it’s possible to have a leadership that is selfless and that 

benefits all alike.   

 

This section of the programme will allow for cross regional learning by showing clips with 

examples of good leadership or solutions from other locations.  In this manner we will 

create links between counties and demonstrate that whereas issues could be seen as local, 

they are exist in other locations and in fact are national in nature. This will serve both as 

inspiration, by showing one community how another community could be creatively dealing 

with the issue, as well as show that putting the right leaders at the local levels only is not 

enough and that a similar thought process and attitude needs to be translated to the 

national level. 

 

Link to the Constitution 

Once participants have identified the different types of leadership that is desirable for their 

Counties or regions, and hat kind of skills are required for this type of leadership they will 

then look at the new leadership structures in the new constitution and determine where 

this leadership should be placed. For example, they will learn that the role of the MP is 

mostly legislative, that of a senator is mostly representative, while the role of the governor 

is more executive, and eventually be able to link the roles of local leadership and that of 

national leadership. They will also discuss the spaces that exist in the new constitution to 

hold these leaders accountable once elected, including how to continuously voice their 

concerns throughout the tenure of their leaders. 

 

It is a ‘must-watch’ programme on leadership – informative, inspiring and cross 

generational. It will be a lively, colourful, four-camera, cutting-edge show. Graphics and 

boards will be used to convey new information or concepts.  


